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HOME AND GARDEN INFORMATION CENTER TEAMS WITH NATIONAL NONPROFIT

The Home and Garden Information Center, an Elicott City-based environmental organization, landed a highly sought-after spot in the Grassroots.org Social Ventures Consulting Program. The project pairs nonprofits with MBA students from the University of Maryland’s Robert H. Smith School of Business for semester-long strategic consulting engagements.

More than 100 nonprofits competed for one of eight slots in this semester’s program. 

National nonprofit Grassroots.org gives free web and technology tools to more than 2,000 nonprofits nationwide, and the Social Venture Consulting program is one of its most valuable resources. 

Since 2006, the program has matched more than 100 MBA students with nearly 45 nonprofit organizations across the country, combining capacity-building consulting services with hands-on learning experiences.  

“This program is extremely beneficial for its participants,” Grassroots.org Executive Director Shane Hankins said. “We’ve seen organizations grow and land grants because of the consulting they received.  At the same time, the students gain real-world experience with established nonprofits.”

The program is also a key component of the Center for Social Value Creation, launched at the Smith School of Business in 2009 to develop a new generation of leaders with a deep sense of individual responsibility and the knowledge to use business as a vehicle for social change.

"This semester's nonprofits were chosen from an exceptional group of applicants,” said Melissa Carrier, executive director of the Center for Social Value Creation. “Their unique project requests aligned well with our students' skill sets and will provide opportunities for quality learning experiences.  We're excited to have such committed organizations on board this semester."

This semester’s rigorous application process required each nonprofit to submit an overview of its mission, services and project goals. MBA students will offer the Home and Garden Information Center marketing strategies to reach underserved audiences.

“It will help us develop a detailed marketing strategy that can be implemented with very limited resources,” said Jon Traunfeld, director of the Home and Garden Information Center. “We are especially interested in reaching young and underserved audiences using social media and internet tools, and creating an engaging one-stop shopping platform that will integrate all of our educational resources and programs.”
###

About Grassroots.org: 

The mission of Grassroots.org is to serve as a catalyst for positive social change by leveraging modern technologies and best business practices.

Grassroots.org currently serves 2,070 charitable organizations in the US and Canada and have provided them with a total savings of $2,658,555 since 2003. 

The organization’s ultimate goal is to adopt 10,000 nonprofit members and provide them each with an average of $10,000 of services per year at no charge (for a total savings of $100 million per year!).
About the Social Value Creation Center at the University of Maryland’s Robert H. Smith School of Business: 

The Center for Social Value Creation at the University of Maryland's Robert H. Smith School of Business is proud to partner with Grassroots.org for the Social Venture Consulting Program.  Since 2006, the program has matched more than 100 MBA students with nearly 45 nonprofit organizations across the country, combining capacity-building consulting services with hands-on learning experiences.  The program is a key component in the newly launched Center for Social Value Creation, which aims to develop a new generation of leaders with a deep sense of individual responsibility and the knowledge to use business as a vehicle for social change.  For more information on the center and its programs, visit www.rhsmith.umd.edu/svc.

About the Home and Garden Information Center:

The Home and Garden Information Center is part of the University of Maryland’s College of Agriculture and Natural Resources. It’s a unique, statewide outreach education unit that gives environmentally sensitive answers to thousands of gardening and pest control questions posed each year by residents. The Center has been in business for 20 years and is assessing new strategies and technologies for increasing visibility and effectiveness.  

